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MILAN - Optimism was the plat du jour during the Milan trade expos this season, as foreign buyers
returned, checkbooks in hand.

The fairs all saw a general uptick in buyer attendance, and hopes seemed to be pinned on emerging
talents.

MI Milano ready-to-wear, one year after its debut, attracted 7,725 buyers, reflecting a 6 percent
increase from the previous edition in March, which was challenged by a downturn in participation. The
number of foreign buyers rose, with 22 percent hailing from abroad as opposed to 2 percent at the
September 2009 edition. In particular, emerging markets like Brazil and Ukraine showed potential as
attendance from those two countries doubled.

"Made in Italy brands saw a lot of success this time, including Roberto Avolio and his sartorial pieces,"
said Marco Serioli, executive director of Fiera Milano Rassegne, which organized the event. "Foreign
brands like Phaedra from Japan and Minitz from South Korea also did well."

A total of 200 collections were on display. There were also two initiatives aimed at putting the spotlight
on young designers. One was Collisions, which paired four under-30 designers with veteran firms to
create capsule collections.

The other was The Hothouse, a space dedicated to emerging brands like A-lab, which presented a
highly structural line characterized by a muted yet colorful palette and Greek mythology-inspired
prints.

For the first time, there was an area devoted to beachwear and high-end loungewear, which included
brands like La Perla, Pierre Mantoux and Byblos, among others. "The presence of beachwear was
particularly appreciated by foreign buyers, who recognize the quality of Italian products in this area,"
Serioli said.

Touch, Neozone and Cloudnine ran from Sept. 24 to 26 at the Nhow Hotel in Milan, and pulled in
7,022 buyers - a 14 percent increase over last fall. U.S. buyer participation doubled and there was a
50 percent increase from Switzerland. The Pitti Immagine-organized expo showcased 65 new brands
among its 170 collections from Italy and abroad. There was particular interest in the accessories
sector and in the collections of emerging talents.

Gentucca Bini was the special guest at Touch, where she presented her latest project, called "by
Gentucca Bini." The Italian designer restyles items from past collections of various fashion houses
and juxtaposes her own label with the original. The aim is to give new life to a product without deleting
its history. At Touch, Bini showcased Comme des Garcons by Gentucca Bini, where old Rei
Kawakubo pieces assumed a different identity, like a pencil skirt that became a zipped cape for 170
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euros, or $236 at current exchange, or a classic formal shirt that transformed into a feminine evening
top (120 euros, or $167).

At contemporary-focused Neozone, Canadian designer Sara Roka showed her namesake collection,
which revolved around a reinvented version of the classic men's button-down. Roka added ruffles,
folds and gathers to simple oxford and poplin shirts and shirtdresses to add a romantic touch.
Wholesale prices range from $113 for basics to $240 for printed pieces.

Italian bag brand Le Pandorine presented its new Luxury Line at Cloudnine. The collection includes a
limited edition eco-leather shopping bag with denim details and studs, available in gray, white and hot
pink at the retail price of 132 euros, or $183.50.

The 21st edition of White, which brought together 350 brands, registered a 23 percent increase in
buyers from last September. "Exceeding 10,000 buyers has been an extraordinary success for us,"
commented Simona Severini, general director of the fair. "We saw a strong increase of German
buyers and we also noticed that the Americans are finally coming back to buy in Italy."

For the first time, White invited a special guest to the fair. On Sept. 22, in a dark postapocalyptic
setting, Danish designer Henrik Vibskov staged a runway show of his spring collection, with fluid
shapeless dresses, oversize pants and blouses in contrast with tight and dressy suits. Tones ranged
from gray and lilac to black, with flashes of neon yellow.

Several other events added some flair to the three-day expo, including a theatrical performance-cum-
presentation of Italian designer llaria Nistri's latest collection. For spring, Nistri mixed silk wrap
dresses and fluid asymmetric tunics with leather cigarette pants in a range of colors from black to
coral red to pale rose. "Accessories companies saw extremely good results," noted Severini.

"Accessories are becoming more and more important. They are now considered a completely
independent product category."

Riccardo Goti, president and designer of Italian niche luxury jewelry brand Goti, commented, "This
edition we registered an increase of 30 percent, collecting about 80 orders." The line ranges from a
simple crochet silver chain at 100 euros, or $139.50, to more than 800 euros, or $1,115, for a silver
and embossed leather necklace with cubic zirconium embellishments.



atg| 2= YA E =5 0|X|- www.whosnextrealtime (page5) / 2010. 9.

ho's Next Real Time : toute |'information en temps réel des salons Who's Next et Premiere Clas - Windows Internet Explorer,

@\: v | &] hitp://www, whosnextrealtime,com/?page=5 V‘ 2| (X

oHEE BIEE 2AW SARNG =D =sSEH

% 4 | @ Who's Next Real Time : toute I'information en... ‘ ‘ R 8 & EHIAE - G
v

m VIDEOS FAME FRESH PRIVATE FACE ABOUT

// WHQO'S NEXT: 4-7 SEPT 2010 PARIS  \ews

For more than 20 years, WHO'S NEXT & PREMIERE CLASSE have aimed at defending creation.

From young designers to well-established brands, from urban labels to craftsmen, our teams have

always put forward the products’ beauty and know-how, no matter the background and origin. // MUSIC
i

This quest for novelty, innovation and aestheticism, without forgetting the human and business
dimension probably helped our events gain international recognition.

// LIFESTREAM SOCIALIZE

£z Who's Next Real Time : toute ormation en temps réel des salons Who's Next et Premiere Clas — Windows...g @

@(/ v [B) nite whosnextrealtime.com/ 7pace =~ ¥4 [ x| |52 Nav IE2E
TE TEE =20 SHAINE =D S2LH)

Ty EAHI] | @ Who's Next Real Time ! toute l'informatio... ‘

ar. A ]

No comment, end of story ! foulard Mille Neuf Cent Quatre



http://www.whosnextrealtime/

WAy, FA [odz F=HUAE] &7 2 d3t AR (2010-09-29) / HMAXYE Z|ARHE LA
MEAl X[ EHIIEA 100 2H= of 4k Alkdmt B

[EHA=|7[1 x/\o4 7|7(|.] ék%ﬁHAﬂSﬂQ(QIF
o) = HgAI X¢l otef & 57 LAt
Xk o 4 dEE 7 ANX| 7HE|=l 2010 A
FA Tz —?—EL—.¢E(WHOS NEXT 2010)of|
o6l MA = ofMde|He deg E59)

T ci] EILEILE SHECt

MAH oMol Sl me|oM 7HEE o
MA|2= WSN Developement Ol M F2t5t=
HolMzg M o|F IHMHASZM A 23
== S22 17 He HALE JHX|1 e
Z 50,000 m2| HAE AHst= nfz(AAx
Al ZH(Paris Expo, Porte de Versailles) Hall
10l ZH= = At 570 M E{(Fame / Face / Private / Fresh / Le Petit WHO'S NEXT)2 T & [ 0f
HMAlEAE S MAISol= 2F 30047l= 700 07l 2] RUEMET} EII5IQ 20 F=5)of &
H2 MAZ &Itst g =0| MAEIIol = =75t diojofebe| H k=2 A ct= &olct.

= mfMeEetslo XMZ AV =
1 OlEfz|, Z2A S MAH sHio|o{ S}
AlebS Rl sto] M|H A|RHRIZ 9|

oltd MA|S[ol| M ChECE.

AEHl ™Al #IHE Soff ot2| Al Zoll A2

EpjolE H=EHA L35H2E JIE ZE2[otELis

AME L 2 MEE =2 HE it S

MMl oplE M2 2 cfs2of Hio[o{ Szt

dES o )

=2 off2t TAEC|YH = H EFU0 T =275t FE HIO[OZFE =2 2Y C|Xlel HIIE
E ct.

—
-
ton{ si2AAZEIES| 7tsMe LA

ne

olgd =fetslof A Fotet MAHME2 oflel HiolojEnt B2 dES ZdMen 53| FZ(E
=2 ¢4EFS el 78 HOIWEZSFE F= 2t

=l &% HAE ’E7F HoE =0[7] flof X AlFol| et #4E HEAMIZ #ot
off2t 7| &0l sl E A MA| FItE FHRE B=HA oAHE L5HRE M2 S F Us
sielotHE UWEAZ F50 ¥E—1§ {&olctn ok [sMA X D 8E AEtU2I0| X

©AMIAIM 7L 2 A

HEFAE HAZMH 075 SEsMR
|22 http://www.okfashion.co.kr ol 2| gt

rn
=
m
s
o


http://www.okfashion.co.kr/index.cgi?action=detail&number=13518&thread=81r07
http://www.okfashion.co.kr/

www.witn21.com

"
=
-

Today 2009& 10 & 16

L=
=
o
=
=
=
K =
h
o
L
=

| &RJ1A | =0

0l Yot ZEZZH] &2l N

=
-

[09

At 2009-10-13

— ol
FAY

gt= LA 2MALE SSEAZ FIIAIA 100 8= 014 HtdM €4

Fiela Milano

L
-

At 9 25 22H 28 LAl OlEHel Zet

=
[

K E Al

HEE HAIS

0

ot B0tz 2

on

K0

™)

iioJ

i

—1
\:7u|_1|

8,000 04 &(

3l0il=
o2t

TAI

ol

ol

=
=

BtoOIO1 St

CHHI 2F 10%

Ut

0l
Rr
[0
X0
JIJ
o}

Kl

SAlISS] #20t

=

o

=AM

F
Ab

=
=

=
=

R

Hite =24

Eplg=pi=

)

K
o
Kk

tOl 2 MA dAlZ2 o

<]

grEE M

Heldze 0o o

0l

el

MZAl X

2 OlEHel AIES

2AX™O
===

otol &

=
=

w
o

1)
fo

]

ol
<

il

oJ
H

t OlEHEI et

Z 1

At

A2 EHOI0M S5 HHIOIN AAF2

[y

ULt

12

o]
nlr

13

OfE Ol Z 2t & SaHCH
o

o

&l

| Bt =0t8

9

SEAZA

MC}.

b

&t

KO
ol

u

o

=0l =

t

S gHMe X

=o
=T

°| Htol

[=E=]
T

A0t AL

=0l

ottiet Il
Ol & OICh.

gt

by
[

d2H3

dUE =017 A X AIZH e 25

Pl

X
=

SAl

Xedsh
a2

=0

oH2A0HE UERAT 2

—
=

2 AH

s
=


http://okfashion.co.kr/happy_board.cgi?db=pds01
http://okfashion.co.kr/happy_board.cgi?db=pds11
http://okfashion.co.kr/happy_board.cgi?db=pds02
http://okfashion.co.kr/happy_board.cgi?db=pds03
http://okfashion.co.kr/happy_board.cgi?db=pds04
http://okfashion.co.kr/happy_board.cgi?db=pds08
http://okfashion.co.kr/happy_board.cgi?db=pds05
http://okfashion.co.kr/happy_board.cgi?db=pds10
http://www.okfashion.co.kr/
http://www.okfashion.co.kr/
http://okfashion.co.kr/index.cgi?action=main&thread=81r23
http://okfashion.co.kr/index.cgi?action=main&thread=81
http://okfashion.co.kr/index.cgi?action=main&thread=58
http://okfashion.co.kr/index.cgi?action=main&thread=81r21
http://okfashion.co.kr/index.cgi?action=main&thread=81r01
http://okfashion.co.kr/index.cgi?action=main&thread=82
http://okfashion.co.kr/index.cgi?action=main&thread=62

OfA|of 7| |

“QUBl DYEFL2EIA 100 OHE B01

2&& J|Xtalphag@asiae.co.kr JIXD} £ CIEJ|AF 20|

JIAFR 2 2009.10.13 08:00 = ==& 2009.10.13 08:34

gh= Tt Xl 2 WAL SSFRAZ &It

Nete 256 OlEiel Lt JHEIE 2009 F=H 0] Yt =
Eotet oield ' '0IU=" 2A0 HIOIW S0l &= .
[OAIOHE M Z&A DIXH] OlEHel Yet=olM JHEIE '2009 =2 O Yt ZHELZ2MI'0l &Ite &=

M 2 HARDE 100 BHE el 4tE SO

13g SIFMEAES0 H2H XNHE 25~28 YDA Sel ZeEtZ2HI0 otet &= A ‘st 2w
DILI=DJt SsRAZ2 &I, 0l 22 41U W A2 IAMU

ol 22 1Ite 6d EdlAE H20 &= 0SS /AFZ 4SS JAJUCH 018 HAISE Sol
=3 H0l OlEfcl AME S0l= Lt

Ol81 A= & 8000 GOl 22O HI0I0 SIotE= 849 SJ| Ul 10% &sS JISUACL

o

=

HEEs 2HN=E "0IF £ |8 MM #2201 Moz 2 &
3822 HEZU'EA "gs MAFI dUE =010 fof 22t 2=
M

A= HADHAIE UWERIT eSII0 == 24'0l2tD

x
Hy
oH
10
il
1

28 & J|X alphag@asiae.co.kr
<OMHE B & HME 2= =, OLAIOFA Hl(www.asiae.co.kr) SEHE BHEZ2X>

= o o,


mailto:alphag@asiae.co.kr
mailto:alphag@asiae.co.kr
mailto:alphag@asiae.co.kr
http://www.asiae.co.kr/news/

